Environmental Stewardship for Trade Association and Professional Societies
Ask the Experts:

Our Board wants to begin thinking about how we can help our members “go green.” What are the longer range effects of the environmental movement on associations and where can we go to find key implementation criteria?

In looking at the trade and professional association landscape, our colleagues are just, over the past couple of years, beginning to see the magnitude of the green movement, and “Environmental Stewardship” and its multiple effects on many memberships, both trade and professional.
 Born from the social responsibility and environmentally sustainable movements, in our changing association world, we can only see the tip of the iceberg in terms of its future effects on our members and their customers. 
Although some industries are still in the "chain of custody" stage, others are in full gear complying with green RFPs of every imaginable kind to stay competitive in their own industry sector. Some groups, especially in the trade sector, are in stage II of developing industry environmental certification programs, which educate, quasi-regulate and certify members in a variety of green functional areas beyond "chain of custody" certifications. While it may seem fashionable or "in" to have these certifications, we need to look beyond the eye wash and understand the profound way this nascent movement will ultimately change the way we do most everything. 

Congratulations to the associations, such as The Society for Neuroscience, with their new magnificent "green" building, and the Kitchen Cabinet Manufacturers Association with their evolving Environmental Stewardship Certification Program, and others like them, for taking the lead in this key mega area developing in association management.

To hear key volunteer leaders from a variety of associations discuss "green," it seems that there is a clear shift in strategic thinking on the part of corporate America, which previously thought "what's good for the bottom-line--is good for us," to a new era of thinking themed "what's good for the customer and the customer's environment, ultimately will be good for us." When corporate America turns this strategic "green" corner, you can bet that their associations will not be far behind. 

To catch a glimpse of  how important this issue is beyond our sector borders, take a look at the Malcolm Baldrige National Quality Award Criteria for Performance Excellence (http://www.baldrige.nist.gov/criteria.htm).These criteria reward organizations that have adopted environmentally sustainable policies, procedures, certifications and other "green" methodologies. The Criteria are a great place to start an organizational assessment as to where your association stands in these critical issue areas.
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