Commercialism in Education
Ask the Experts:
As a medical society executive, I am alarmed that many CME course requirements for instructors forbid any clinician, academic or researcher affiliated in any way with the company from presenting education for CME credit. How will this affect our future?
This is an astute observation and great question being discussed in many board rooms today, especially in medical societies. The results of these discussions, based in part on more rigid standards set by accrediting bodies may foretell the future of creativity and innovation of entire fields of study. 

It is a shame that many societies and medical societies and accrediting bodies in particular, may be snapping the rubber band in the opposite direction and disallowing CME for sessions chaired by anyone (read academics and clinicians) who is in the least way affiliated with a company, whether they be on the Board or in an advisory capacity to a product line unit.
The biggest worry is that it will stifle innovation and not provide the field with the latest in what is happening at the frontiers of knowledge. If societies have strict guidelines outlawing commercialism for any CME course and police their policies, this should not be an issue, and in the few instances where it is an issue, they can deal with it on a case by case. 

Companies need academic input and academics and clinicians need to be on the forefront of innovation for the cycle to work at maximum efficiency. Snapping the rubber band here is not in the interests of anyone involved in cycles of improvement, efficiency, creativity and innovation, and will force a major shift and exodus towards other educational markets that embrace rational and objective cooperation.
It is up to the medical society community in particular to unify and address this issue head on with a clear approach, solution and message to those who would continue to favor more rigid standards, which may discourage needed discourse to continue cycles of improvement. 
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