If Young Pros are Doubting Association Membership, it's Our Own Fault

Reaction to the Commentary in Association Trends, 'Just what am I joining?' (Trends 1/20/11)

By Stephen C. Carey, PhD, CAE | 01/27/2011

Jamie Notter's thought provoking Commentary last week, "Just what am I joining" (1/20), referred to a blog by a young professional who provided a strong argument on why he had not renewed his membership in ASAE. Others weighed in on why not renewing is a good idea, based on other "free" resources available; or why it isn't, arguing the association provided much more in tangible and intangible products and services than just other available content.

While I certainly believe that all professionals should support their national associations for other than selfish reasons, it was clearly a warning bell to ASAE and all professional and trade associations that they must do much, much more in the way of educating young professionals on why it is so important to support the mother ship, whether or not good content is available elsewhere. This blog exchange shows, collectively as a profession, we have neglected key aspects of this important task.

One must start from the basic question of "where would we be if our national association did not exist," in content, government regulation assistance, peer communications, meetings, education and the myriad of other functional areas for which we depend on our national organization to "handle" for us. Quantifying this message is not easy, but without this effort, younger members will not realize all that national associations do beyond provide content that some of them believe they can find elsewhere for free. 

We must continue to provide these quantified value equations to our younger segments using the variety of communications channels available to us (and them!) so that the value becomes reality and second nature to them as it has become with those of us who have been drinking from the well all these years.
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